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Factors Affecting Farmers Decision towards Buying Rice Seed form Huaikaew
Community Rice Center by Farmer in Buengnarang Destrict, Phichit province
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Abstract

The objectives of this study were (1) to study social and economic state of farmers in Bueng
Na Rang District, Phichit Province; (2) to study the state of their rice seed utilization; (3) to study the
marketing factors of Huaikaew Community Rice Center which affected the farmers’ decision to buy
rice seeds from the center; and (4) to study their problems and suggestions on the operation of the
center.

The population in this study was 300 farmers who had done rice farming in Bueng Na Rang
District, Phichit Province and bought rice seeds from Huaikaew Community Rice Center. The samples
were selected by using stratified random sampling methodology and drawing lots from the farmer list
up to 172 persons. The data collecting process was interviewing by using an interview form. The
statistical methodology used to analyze the data by computer programs were frequency, percentage,
minimum value, maximum value, mean, and standard deviation.

The findings of this study were as follows: (1) the average age of the studied farmers was
47.12 years. Most of them were educated at primary level. The average size of their area used for doing
rice farming was 33.82 Rai. The average cost of doing their rice farming was 3,629.17 Baht/Rai, while
the average income obtaining from doing their rice farming was 7,573.30 Baht/Rai. (2) most of the
studied farmers had done their rice farming by using rice seed sowing method with the average
proportion at 28.91 kg of rice seed per Rai. They generally needed rice seeds in January and May, and
they mostly planted RD31, RD47, and RD41 rice Varieties. They mostly received information on the
characteristics of each rice tribe from their neighbors, and they mostly bought rice seeds from
Huaikaew Rice Center. (3) the marketing factors of Huaikaew Community Rice Center affected the
farmers’ decision to buy rice seeds from the center at medium level. The first factor which affected
their decision to buy at much level was the products themselves, the second factor which also affected
their decision to buy at much level was the product price, the third factor which affected their decision
to buy at medium level was the product distribution, and the fourth factor which also affected their
decision to buy at medium level was the marketing extension. And (4) the studied farmers had
problems that rice seeds from the center were not produced at the right period of time, the quantity of
rice seeds produced from the center did not meet demand, and the information disseminated from the
center was not updated. They suggested that the center should have produced rice seeds at the right
period of time, the quantity of rice seeds should have met demand, and the information disseminated
from the center on the production and distribution of rice seeds should have been disseminated to them
in advance.
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